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TURISMUL IN MOLDOVA

Ce luam in viitor?
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Din 2016, Turismul demonstreaza balanta pozitiva

Cheltuieli nerezidenti in Moldova, millions USD

600

500
500 43 ‘/
400 13—

324 328 s /
300

200
i
0 T T T T T

2013 2014 2015 2016 2017 2018

—o—Local expenditures -#-Transport pasageri ==Total

% in PIB, cheltuieli nerezidenti

5.0%

4.5%
4.8 0
4.5% - 6% 0 L%
4.5% 4.2%
4.0% 3.9% (1)
4.1% \.\. =&—GDP share of
3.9% ) foreigners in MD
3.4% 3.4% 3.8%
3.5% 47 =fli=GDP share of
>~ I Moldovans abroad

3.0%

2.5% T T T T T 1
2013 2014 2015 2016 2017 2018

= S L
L I Sveden ralas

. "
US_AID N Sverige UKaid

MOLDOVA
COMPETITIVENESS PROJECT



4,4 milioane vizitatori straini in Moldova
Turisti = |,7 milioane (2018)

Media de crestere 18,3%. Cifra de afaceri (mil. Lei) (14% anual )
Liberalizare viza, Asociere UE, Promovare Turism
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DURATA

‘i 179| COMPANII DIN TURISM
ASISTATE DE MCP PROMOVAREA 2015-2021
. - MOLDOVEI CA
COMPANII AU TMBUNATATIT
CALITATEA PRODUSELOR SI PROCESELOR DESTINATIE
9 TURISTICA BUGET

VINARII

$28 milioane

PENSIUNI & CASE RURALE

ITINERARII SOFT ADVENTURE

SElal8lE

SUPORT TURISM
S 5,5 milioane

N
M

VIZIUNE
DEZVOLTAREA MOLDOVA .
STRATEGICA,
PRODUSULUI
ECOSISTEM
TURISTIC SI A
REGULATORIU SI
COMPETENTELOR
ASOCIATII
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STARTUP

TOURIS hospitality'z' ) volbdw

A LEGEND ALIVE

: Travel | Accommodation Food & Handicrafts Tourism Assets Leisure,
| Organization | Beverage in Destinations Excursions
= : and Booking ' and Tours
1H: -
' !
v ' Tour Operators 1' Hotels Bars and Handicraft Shops ;, Cultural assets: 1y Shows
3 | & Wholesaler | Restaurants 1t archeolo "
' N 8Y» :
-<l i ) :: communities, : ‘ '
......... . ;
11 ethnics, museums, ;4
; : Guesthouse Night Clubs Craft-Men 1 tourism it Tourist Guides : Security and
- i :: attractions, ': Organizations : Bank Services
= e i intangible cultural 1 .
= 1 , ! assets (music, ': !
(o) Apartments Fast Food Handicraft ' dance, legends, Independent 1 Internet
h ! |. . . ]
Workshops 1 etc), festivals, etc. 41 Tourist Guides ;
! L !
Youth Hostels Kiosks Natural assets: Transport Guides
lakes, rivers, reefs and Escorts
and mountains,
. forests, species of
Food Souvenirs flora & fauna, etc
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PROGRAME

1J WINE ROUTES
' OF MOLDOVA

hospitality*”

MOLDOVA
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MOLDOVA

& Redescopera
O?b AVENTURA
#fioaspetelenostru

ASISTENTA TEHNICA
A) LA NIVEL DE INDUSTRIE

v/ Programe de instruiri
v/ Expertiza si audit

v/ Conferinte, forumuri

B) MENTORAT INDIVIDUAL
v/ Planificare strategica

v Design & arhitectura
v/ Asistenta startup

v Integrare circuit economic
v Marketing & Promovare

C) ECOSISTEM ASOCIATIV
v Invitare peer-to-peer

v/ Prototiparea bunelor practici
v Lobby&advocacy

GRANTURI

v/ Contributie 40/60 sau 50/50
v Conditionare aliniere produs

autentic si valoare addaugata inalta
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OUTPUTS

, 41 VINARII

in turism

AGRO-PENSIUNI,
. CASE RURALE

+50% vanzari dupa renovari

Yo 1 ITINERARII S| RUTE

TURISTICE
? 51 membri
ANTRIM
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MOLDOVA

www.moldova.travel
#beourguest
Vinarii
9 Vinaria Asconi * @ Pomusoara Dulcisoara
@ Castel Mimi * Q Unicorn Estate

Galeriile subterane Cricova

Galeriile subterane Milestii Mici

9 Chéteau Cojusna
? Chéteau Vartely
Pivnitele Branesti
* '? Crama Mihai Sava
* 9 Viniria ATU
* @ Vinaria Poiana
* ? Vinaria Gogu
* @ Vinaria Et Cetera
@ Vinaria Purcari
@ Vinuri de Comrat
* @ Vinaria Kara-Gani
@ Vinia Traian
* @ Crama Tudor
* © Eco Village Valeni
* @ Tronciu

USAI

FROM THE AMERICAN PEOPLE

@ Vinaria Hincesti
* @ Vinaria Dealul Morilor
* $ Crama Mircesti
$ Vinaria Agrici
Doina Vin
$ Vinaria Salcuta
Beciurile Leuntea-Vin
* ’-F Domeniile Pripa
* @ Mezalimpe
Tomai-Vinex
* @ Novak
Gitana
¥ Fautor
$ Vinaria din Vale
Podgoria Vin
* $ Crama lurco Le Professeur
* Carpe Diem
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from the British people

Cartografia beneficiarilor MCP
CRAME S| PENSIUNI

Pensiuni rurale

ﬂ Casa din Lunca

ﬁ Familia Gandrabur
Stamati Anisoara

ﬁ Vila Roz

Casa Verde

Casa de sub Stédnca

Eco Resort Butuceni

Eco Village Valeni

Casa Veche

Gagauz Sofrasi

Hanul lui Hanganu/La Titiana

Fata Morgana

Casa Karaman

Trei Pastori

SRL Feramenta

Satul Tarénesc

La Bocana

SRL Lukberg Trade

SRL Vigalval

La Prisaca

AO Mester Faur

AO Vantul de Est

La Mitica

Conacul Mierii

La Nistru

POBDEDHIDDDDD DD

= TanixCom
Centrul Mestesugaresc Arta Rustica
2 Ceramica Triboi

Gonciari Vasile



PALANCA

CMISINAY

S reRTnme

Hub&Spoke
In dezvoltare destinatii

Legam atractii turistice prin

itinerarii si rute turistice
(bike, hike, birdwatclaing,

kayaking, oenoturi§m’

TRASEUL DE CICLOTURISM
CHISINAU - PALANCA 226 km

R

Traseul #4 0 e e

VIN cu bicicleta
BIKING ROUTE | BE/TOMAPLUPYT
moldova.travel

®a) Redescoperi
AVENTURA

#fioaspetelenostru

142

Causem’ Leuntea Vin Rezervatia peisagistica Mester popular Vinaria Salcuta Casa Muzeu - Vinaria Gogu
45 km s.Gradinita Gradina Turceasca Parascovia Cotoman "Alexei Mateevici” or. Causeni
s.Leuntea arta tesutului, s.Ermoclia s.Zaim
Parteneri strategici: Partener general: Organizator: Parteneri:
= —— S n Red 53 ©
&/ n '-Aﬂ_ﬂ S —— #RedescoperaMoldova "¢~ 7
USAID ®mmSwrige acny  Traumeel ANTRIM ety SATGUTA RS

éié DRUMETII ﬁ Redescopera
M

TN CODRU e AVENTURA

A Ruta Sadova
N 12km

Crama Tudor

Biserica
Sfintul Nicolae

podgoriile
Cramei Aghenii

Padurea Ocolului
Silvic Calarasi
statiunea "La Bordei"

gy & " CRAMA
ANTRIM #RedescoperaMoldova DR

ot el
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#hioaspetelenostru Redescoperé
M KAYAKING prott AVENTURA

Traseul Raut

Turd lungd de rafting la Orheiul Vechi 16.5 km
Turd scurta de kayaking 3.5 km

Parenee gunecst

Traseul Nistru

Tura de 1a 4 ore pana (a 2 zile pe Nistru in regiunea
Criuteni - Dubasarii Vechi

2 . ﬁ TrameeT ANTREG  #RedescoperiMotdova
can ST
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IMPACT COVID 19 IN TURISM

(Sondaj MCP & ANTRIM)

Estimari de 65 % — 85 % scadere vanzari in turism (partial si predominant turism)
Pierderi vanzari aprox. $350 milioane in total turism (partial si predominant turism)

Aprox. $7,5 milioane pierderi vanzari doar turism receptor

SCADERE ESTIMATA VANZARI %

= Between 20% & 40%
Over 60%

75%

= Between 40% and 60%

N
\\\w
=

ESTIMATED CANCELLATIONS IN TOTAL SALES FOR 2020

MDL 128,723,399.00

MDL 52,723,399.00

MDL 40,000,000.00
MDL 29,500,000.00
MDL 4,000,000.00
MDL 2,500,000.00
— |

Event Organizing Wineries Hotels Airlines Tour Operators Total
Agencies and Agencies
9
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INTERVENTIILE MCP IN CONTEXTUL CRIZEI

SECURIZAREA ADUCEM .
DIGITAL ABILITATI ECO-SYSTEM
INVESTITIILOR OFERTA
o MARKETING DIGITALE INDUSTRIE
BENEFICIARILOR TURISTICA
Granturi Start-up Tourism digital! 360 Tururi Virtuale in Moldova Pastila anti-covid ANTRIM lider in dialog PP
Asistenta aliniata 18 site-uri web B&Bs (campanii & site) webinare Ghid recomandari practici
Consolidare capacitati On-line booking tools Campanii digitale locale si regionale Continut digital anti-covid in turism
Suport ANTRIM Agregatoare de oferta turistica  #neampornit, #redescoperamoldova, Foto-video Platforma e-comert
Dialog P-P online locale #letmewalkmoldova, etc Registrul online
www.Moldova.travel turistic
= Sl L]
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http://www.Moldova.travel/

SLOW LIFE

Turism de escapada & soft adventure - UTILITATI ADITIONALE iN
Turism domestic PERIOADA CRIZEI

-
#FI1 OASPETELE NOSTRU #F1I OASPETELE NOSTRUj)

Traieste clipa ta de liniste la CRAMA TUDOR Traieste clip‘avt‘a e'linisteila =
La Vatra Olarului< Vasilii Gonciari ﬂ
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Brandul Turistic
National
,Pomul Vietii”

CE LUAM CU NOI iN ERA POST-COVID ?

Start-UP N/
Turism Noua
Moldova Strategie

HUB-uri Turism-2025
turistice

Reforma

mediul de afaceri
ANTRIM




DIGITIZARE TURISM

PRINCIPIUL AGILE TURISMUL SUSTENABIL

HUB & SPOKE

BIOLOGICAL
DIVERSITY
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