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B2B Session New Deal Europe (NDE) and Conference - 14.04.2021
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Participarea echipei ANTRIM la NDE
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g Association of Touring & Adventure Suppliers sz

& ATAS Associate membership package:

ATAS brings together the leading suppliers in the

adventure and touring sector with a united goal of

= improving awareness and sales through the UK travel

trade

With the sector continuing to grow in popularity, &

both established & new suppliers developing new

5 products, ATAS aims to assist that growth by helping

more travel agents make the sector a central part of

their offering

ATAS recognises & celebrates the differences among Y B R SPEa .

its supplier members and acts as a single voice for

& this inspirational part of the industry. pportunity for one . i =+
ATAS has a multimedia presence, including print and e

online, via social media and through a series of trade 5 s .

- facing events and conferences. nted communicatir Abbie Downes

Click to add notes

11 ds3.delegateseiect.com is sharing your screen.
Side 9010 English (United States) s B




Comuni cat
eCele 5 motive pentru

Mol dova pe |

pandemie»
@ Aprilie 2021
'MOLDOVA )
DESTINATIE TURISTICA 3 o
SURPRINZATOARE = @ Suportul strategic al Proiectului de Competitivitate din
O experienta vinicol esiti din comun e (e o Moldova, f i n ache aA g Statélar @nite pentru
: ’ Dezvoltarel nt e r n aUSAID)Gaverhul Suediei 1 Marii
Britanii.
@ Scop- de acontribui incontinuarelac onstruc?” i a
rskr D N et G vizonLzi _ not or ibranddluf turistic de ” a afost prin intermediul
9 @7 ) 20emi comunicatului de p r eadractivcugenericuld 5 mot i \

a dt uMphlova inlistadec t | | gost-pandemieoprin
serviciul Cision PR,liderul global de popularizare a
nout tpepldtfarme online r imprimate.

o
N = T D <]
www.moldova.travel ade ANTRIM USAID '™®mSverige aig

Articol promovat de peste 190 de mass-media
@interna”ionale, Il ncl usi v Ma
Business Ti mes 71 Europa Pr
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BIT Milano online 1::11022021 (B2C)

A Inscriereala expozitia online;
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A PrezentareaMoldovei (comunicare, vizibilitate)
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a spotului pe IGTV
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din Mol dovfai (aMC&®Pygt)SEL D e rSwwe dyp 12K . Experiente inedite din turismul intern

6 GUEST HOUSES BETWEEN PRUT AND DNIESTER RIVERS.

UNIQUE EXPERIENCES OFFERED BY INTERNAL TOURISM

A Eco ResomButuceni

A PensiuneadasaBunicului

A AgroPensiune€asa dithunca
A Pensiune&@ dzNJ\"Basd/eEamn
A GagauBofrasi

A Hanullui Hanganu

i Agropensiunea
Complexul Etno-Turisti :
Gagauz Sofrasi Hanul lui Hanganu

. Ea Pensiunea
AgroPensiunea Casa Veche
Casa din Lunca

Pensiunea
Casa Bunicului

Agropensiunea
Butuceni

29 iunie


https://www.facebook.com/EcoResortButuceni/?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=kK-R
https://www.facebook.com/Pensiunea-Casa-Bunicului-233826013677982/?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=kK-R
https://www.facebook.com/CasaDinLunca/?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=kK-R
https://www.facebook.com/casavechepalanca?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=-%5dK-R
https://www.facebook.com/gagauzsofrasi/?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=kK-R
https://www.facebook.com/hanulhanganu/?__cft__%5b0%5d=AZXU4qVrKzbA_bElOc0WagdmjiZBcHPTO9Vg6lNSlt-HUea2aLNhdyLAOwmwNsE1MCeYDclwd5IMvcLvjmE6NCQfEkUEcbMHgqD8_Jmw3j5OmWM5MN3tEkZWC3gDsmTU9ucXZE-ncXHNVhK7a-MNvN-lOlyL6CYtCDEylQwxifPR2On2WSde2UkUX0TQQqqkxuY&__tn__=kK-R
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RETETE PENTRU DEZVOLTAREA DE NOI PRODUSE

TURISTICE IN MOLDOVA PENTRU PIATA UCRAINEI

Training-u IR e@
pentru dezvoltareade

] o Etapa | Etapa

n0| prOd use tu nsuce Dezvoltarea| implementarea instruirii Organizarea unui atelier 1 i
privind creareade produse de prezentarea produselor turistice

In MOIdova pentru ct | I orientateespre client pentru dezvoltate din Moldova pentru

- ) - - pi au’car ai jyDezaoftdrea touroperatorii ucraineni.
p 1 aUcraineld

produselor turistice in Moldova, a x a t }
pepi au'car ai neant
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ANTRIM

PROGRAM
de formare

profesi on
conti nut

2 categorii de formaubili:
Ghizii de turism

Specialistidin turism si ospitalitate

Domeniul de firmer* profesionala
Servicii hoteliere turism si agrement

Module

l. « 03 X°3 X« -
marketing n turism
lI.  Activitatea de ghidaj

. AX«T «1 X
JN° /E ©° e
prisma formelor de
turism

Numerul total de I &redite
150 1r contact direct / 450 "r
activitate

25 Mali

Ministerul Educatiei, Culturii si Cercetirii al Republicii
Moldova
Universitatea de Stat din Moldova

Aprobat Coordonat

Senatul USM MECC al Republicii Moldova

Agentia Nationald de Asigurare

a Calititii in Educatie si Cercetare

PROGRAM
de formare profesionald continad
Specialitatea Servicii Hoteliere, Turism si Agrement
Domeniul general de studii: 101 Servicii publice
Domeniu de formare profesionala: 1013 Servicii Hoteliere Turism $i Agrement

Numiirul total de ore/ eredite: 150 ore contact direct / 450 ore activitate individuala — 20

credite profesionale
Baza admiterii: studii superioare/studii medii de specialitaie
Limba de instruire: romind. rusd

Forma de organizare: cu freeventd

Chisindu 2021



27-28 Mai 2021
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Pe platforma online a Forumului s-aur e g tr iptr e z eortgaam’i izia t e r h edth domanau |
partenerii de dezvoltare 1 de proiect ai ANTRIM

Dnul > e E /lare, Asistentul de politici, Biroul ComisaruluiUE pentru Transport M Turism laComisia( A3 - °,XJ « e
Ketevan Chumburidze, Directorul adjunct al proiectului USAID Zrda Activity in Georgia

Luigi Cabrini,; 3 X M X TCorsHiuxdl administrare al Consiliului Global pentru Turism Durabil (GSTC)

Nadia Pasqual, Specialist PR Marketing in Turism, Italia

Friedrich Pfeiffer, Fostul Dirijor de- 3 N | Xa Opéraede Stat dinViena, Austria

Emanuela Panke; 3 X M X TRuteiTXtidyad Europene Iter Vitis al Consiliului Europei

Dr. Dorothea PapathanasiodZuhrt, Expertin Patrimoniu

Carlo Catani,FondatoralC « /X 3det ® e GasttoXomice(UNISG)M . « 1al Rrdleetidlui "Tempi di Recuperd'
Hubert Gonera, Director General LandBrand

AlexandrlLiiv,; 3 XV Xadl «® X Inbdstriex8 = ° ©° JUbrairfa e 1

T
MOLDOVA

MOLDOVA

MOLDOVA ‘ MOLDOVA

gun Toursm Forsen RRDE RS
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c mpt r t icglor mae laune practici in dezvoltarea [ implementarea Destination Management
Organization (DMQO) 1in Georgiar e pr e z e n industrieii turismului din Republica Moldova

b
ANTRIM

|nte resate g () SHARING BEST PRACTICES IN DEVELOPING AND IMPLEMENTING

DESTINATION MANAGEMENT ORGANIZATION (DMO)
IN GEORGIA TO THE TOURISM INDUSTRY REPRESENTATIVES

aﬂe desprex E ° X 3 X K« II .J FROM THE REPUBLIC OF MOLDOVA
J N A 2 Ad‘e_a ergm anllor de g, @ . USAID Zrda Activity in Georgia and

EDGE Activity in Europe and Eurasia

la DMO-urile Georgiel T AN

* Samtskhe-Javakheti DMO

A .« 1 Jo FJ J zZ-"0 .
Proiectul USAID pentru T ———
TXEA K°J3 X XN- «- e —t ~
Z AEXS «J«1 e M N 3 * e
C« 03 X°3 «TX3 K-3 ==
Eurasia(EDGEM JN° [ | e

Muccus,

USAID Zrda din Georgia. : ‘ EBEISHAEH

TeKyuwas

opraHusauuoHHas
cTPyKTYypa
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Programul de granturi mici

MBOTBS3
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Tatrabis

Tatrabis, autorul rutei, f °

uj h_upsvm

ProgramuluidegranturimicilQs j f uf of
pentruUv s j-b d Ljjderesponsabilitate
sociald p s g p & bompamiei Efes Moldova

ef t g_ _irvparteneriatcuBt pdj b

Ob_ | ppentrinTurism Receptor. [Pomestic

din Moldova (ANTRIM)incadrulj o j _

#CurajTurismMoldova.
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PADUREA MANASTIREASCA, INTeRsEcTiE (365 m) 0:30h
CIMITIRUL EROILOR ROMANI (296 m) 1:15h

M GC NISPORENI

A cucea MANTUIRI NEAMULUI

ROMANESC (306 m) 0:.15 h
NISPORENI, centau (95 m) 0:50 h
CIMITIRUL EROILOR ROMANI (256 m) 2:00 h
2021

5401/0,0b

Fi
nantatori Partener implementare
— = IBSNEare

EFES, @

MOLDOVA ANTRIM
Proiectare si marcare
=——iEpaledre’

Tatrabis

Priméria orasului
g NISPORENI




elaboratein cadrul Programului Sipotenb CapitalaTineretului
2020/202 1, proiect finantat de Ministerul Culturii, Educatiej

Lansare 4 trasee turistice 2o

Partenerii  ANTRIM: Efes Moldova in cadrul proiectului r . = _ . _ pentrB_ _ }
bicicletelor pentru traseele noi create; Consiliul Raional - . 3 b pBn suportul tehnic , de management ;
terenurilor ; Moldsilva

" 'dd”T X B, 7 Sipoteni ,ce au participat nemijlocit la marcarea B amenajarea
E3E
' Farmecul Colinelor z@
[

Charm of the Hills

B “ sponsarizat procurarea

tinerii
w@ rsee cconumisrice é&"f‘ O frris

@ SIPOTENI  ANTRIM

1august 2021
Comuna Sipoteni, Casa de Cultura

= LANSAREATRASEELOR
. ECOTURISTICE DIN SIPOTENI = -

-

08 -
[~ % Farmecul Colinelor
| e Hills

Un traseu cuprins de dealuri §i codri: dealul Balanesti( 429 m), La Schit
rita

(408 m) Veves
(415 m) si dealul Magura (389 m), Traseul trece si prin Rezervatia Plaiul

Fagului,

Ty
o/z \05\

\ 06
Q2 o)

12 6'@"" comprised of hills and forest; Balanesti hill (429 m), La Schit
(G m) Squirrel (415 m) and Magura hill (389 m). The route also passes
rough the Plaiul Fagului Reservation,

Do AC]
% Drumul Postei Regale r
Royal Post Road O]

J Os8
@1 =02 %
N
o1
A
y— FIRTRCTRR Setaies
$i comode de circulatie, intre codr|( i, ape i
. seculari, ape abund i
. . e, departe de pericolul unoratacuridin partes hoardelorstrsime. | -
s Thisrouteisanancient road, whenth i
a ,ztomfonable roads, between secular forests, abundant waters.
gerof 4 Tasie &

[OF 40|
‘ Valea Vinului :
Wine Valley E R
5T

@ o
@ SIPOTENI

IGP Codru este regiunea vitivinicols, ampl. i
Moldova, releful regiuni 1GP Codry este putermic e Republici

5i mai ales de multiple ha o
dealur intersectate de piraiasirautore. © P\ Proape, cresee 5i

IGP Codru is the wine region, located in the :
Moldova,the relef o the IGP Codru region ixﬁ:‘:’m‘;’y:m'm';of
retwork of vlleys, valeys. avines and especitly by s CoL

[ORRIO]
Codrii Sipoteniului ¢
Sipoteni Woods =)

Traseul parcurge peisaje naturale nemaipomenit de fru; N

codril Sipoteniului/ Harjauca, ce este de fapt o arie natur: ‘m po

de stat. Situl reprezint o suprafatd de padure cu arborete natural.
} % . |

sipandire in Europa. Cuprinde un genofond constituit din 74 de
:;.’cn%it plante vasculare, dinkre care 6 specii de plante fare, dinere
tinclusein Moldova.

care 2 sp!
through incredibly beautiful natural lands
The '°,:’:,',f:,.:.u a,;.f,mnimmm-.wmcn isinfacta natural sras
mrounu d the state. The site is & forest area with natural.
rotec tally valuable beech stands, located at the eastern edge of
Fdamenialy s g oo e
It i ecies 3 species,
vascularplants,of which & S8ECee LU 8
inclu

@ T conunsnce
@ SIPOTENI

@ T conunsnce
@ SIPOTENI

1 august



11 august - prezent

Finantat de in parteneriat cu

s
EFES ANTRIM

MOLDOVA

Universitatea de Stat din

Aplica la programul de

granturi mici in domeniul turismului Moldova
PRIETENESTE PENTRU TURISM
' 8 XJIM K °J3 XJ M « 0 -
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Zona de glampinga foste f { w p cu supartuyl
Programului de granturimiciL@s j f u fpemtfu,. u f
Uv s jtd LjOBR dcompaniei Efes Moldova in
parteneriat cu ANTRIM.

Acest lac construit in anul 2010, are 5 km demaluri,
lar o parte este iluminat pe timp de noapte foarte
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Participare | a Eveni memtbull 0G

cnt©l niri cu factorii de deci zie de top din 1 nc
ANTRI M a “"ncheiat contract cu directorul pl at f c
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catre baza de date de e -mail a Travel Weekly (5 000 contacte) pentru a descoperi Moldova.

4-5 octombrie
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